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Abstract : This study examines the effect of Maqasid al-Shariah values on tax compliance behavior using an
empirical approach. Grounded in behavioral accounting and ethical value theory, the study conceptualizes Maqasid
al-Shariah values as a multidimensional ethical framework reflecting justice, social welfare, and protection of
wealth. Data were collected through a structured questionnaire administered to Muslim taxpayers, and the analysis
was conducted using Partial Least Squares—Structural Equation Modeling (PLS-SEM). The results indicate that
Magqasid al-Shariah values have a positive and significant effect on tax compliance behavior. The findings suggest
that ethical value-based mechanisms play an important role in shaping taxpayer behavior beyond conventional
economic deterrence models. This study contributes to the literature by integrating Maqasid al-Shariah values into
empirical tax compliance research and offers practical implications for value-oriented tax policy design.
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1. Introduction

Tax compliance remains a central concern for
governments worldwide, particularly in developing
economies where tax revenue plays a critical role in
financing public goods and social welfare [1]. Despite
continuous improvements in tax administration
systems, compliance levels often remain suboptimal
[2]. Traditional approaches to tax compliance have
largely relied on economic deterrence models,
emphasizing enforcement mechanisms such as audits,
penalties, and sanctions [3]. Although these approaches
contribute to compliance, they are insufficient to fully
explain taxpayer behavior, as individuals do not always
act solely based on economic rationality [4].

Recent developments in behavioral accounting and
behavioral economics suggest that tax compliance
behavior is also shaped by ethical values, moral norms,
and internalized belief systems [5]. These perspectives
argue that compliance decisions are influenced not only
by external enforcement but also by taxpayers’
perceptions of responsibility, fairness, trust, and social
obligation [6]. Consequently, value-based and ethical
frameworks have gained increasing attention in
explaining voluntary tax compliance behavior [7].

Within this context, Islamic ethical values provide a
comprehensive  framework  for  understanding
compliance behavior among Muslim taxpayers [8].
One of the most prominent frameworks is Maqasid al-
Shariah, which represents the fundamental objectives
of Islamic principles, including the protection of
religion, life, intellect, wealth, and social order [9].
Rather than functioning merely as a religious doctrine,
Magqasid al-Shariah can be conceptualized as a

structured ethical value system that emphasizes justice,
social welfare, and the protection of collective interests
[10]. These values may shape economic behavior by
encouraging individuals to fulfill social obligations,
including tax compliance, as part of their moral
responsibility to society [11].

Previous studies examining the relationship between
religiosity and tax compliance have produced mixed
and inconsistent results, largely due to the use of
religiosity as a broad and generalized construct [12].
Most prior studies focus on religious commitment or
belief intensity rather than structured ethical objectives
that directly guide economic behavior [13]. Moreover,
empirical research integrating Maqasid al-Shariah as a
multidimensional ethical value construct in tax
compliance studies remains limited [14]. As a result,
there is insufficient empirical understanding of how
structured ethical value systems rooted in Maqasid al-
Shariah  influence taxpayer behavior beyond
conventional economic deterrence and general
religiosity-based explanations.

Building on this research gap, this study introduces
a novel perspective by conceptualizing Maqasid al-
Shariah as a structured and multidimensional ethical
framework. Unlike prior studies that primarily examine
religiosity as a general construct, this study adopts
Magqasid al-Shariah to capture value-oriented principles
grounded in justice, social welfare, and protection of
wealth. This distinction is critical because religiosity
typically reflects belief intensity, wherecas Magasid
represents a normative ethical system that directly
guides individual and social behavior. Therefore, this
study not only extends behavioral tax compliance

Page | 113



Journal of Hunan University (Natural Sciences)

Vol. 53 No. 4, April 2026

literature but also provides a more theoretically
grounded and analytically precise approach to
understanding  ethical influences on taxpayer
compliance behavior.

This study makes three key contributions. First, it
extends behavioral tax compliance literature by
integrating Maqasid al-Shariah values as a structured
ethical construct rather than relying on general
religiosity measures. Second, it provides empirical
evidence from Muslim taxpayers in a developing-
economy  context, which remains relatively
underrepresented in mainstream tax compliance
research. Third, the findings offer practical insights for
tax authorities and policymakers in designing
compliance strategies that complement enforcement
mechanisms with ethical education, fairness-based
communication, and  value-oriented  taxpayer
engagement.

The remainder of this paper is organized as follows.
Section 2 reviews the relevant literature on tax
compliance, behavioral and ethical perspectives, and
Magqasid al-Shariah values, and develops the research
hypothesis. Section 3 explains the research
methodology, including data collection procedures,
variable measurement, and the PLS-SEM analysis
technique. Section 4 presents and discusses the
empirical results. Finally, Section 5 concludes the study
by summarizing the main findings, outlining theoretical
and practical implications, acknowledging limitations,
and suggesting directions for future research.

2. Literature Review and Hypotheses
Development

2.1. Tax Compliance Theory

Tax compliance refers to the willingness of
taxpayers to comply with tax laws, regulations, and
reporting requirements established by tax authorities
[21]. Early tax compliance research was dominated by
the economic deterrence model, which assumes that
taxpayers behave rationally by weighing the benefits of
tax evasion against the probability of detection and the
severity of penalties [22]. According to this model,
compliance is primarily influenced by enforcement
mechanisms such as audits and sanctions.

However, empirical evidence has shown that the
deterrence model alone is insufficient to explain actual
compliance behavior [23]. Many taxpayers continue to
comply even when the likelihood of detection is low,
suggesting that non-economic factors play a significant
role in compliance decisions [24]. This limitation has
led to the development of alternative models that
incorporate  psychological, social, and moral
dimensions into tax compliance analysis.

The Fischer model represents an important
extension of traditional tax compliance theory by
integrating economic, demographic, and psychological

variables [25]. This model highlights that compliance
behavior is influenced by individual characteristics,
attitudes toward taxation, and perceptions of fairness.
Subsequent studies further emphasize that compliance
is a complex behavioral outcome shaped by both
external enforcement and internal motivations [26].

2.2. Behavioral and Ethical Perspectives on Tax
Compliance

Behavioral tax research has increasingly focused on
ethical values, moral norms, and social influences as
key determinants of tax compliance behavior [27]. The
concept of tax morale refers to the intrinsic motivation
of individuals to pay taxes, which is shaped by personal
values, social norms, and trust in government
institutions [28]. High levels of tax morale are
associated with greater voluntary compliance and
reduced reliance on enforcement mechanisms [29].

Several studies have demonstrated that ethical
considerations  significantly influence taxpayers’
compliance decisions [30]. Individuals who perceive
tax payment as a moral obligation are more likely to
comply, even in the absence of strict enforcement [31].
Perceptions of fairness and justice within the tax
system also play a crucial role in shaping compliance
behavior [32]. When taxpayers believe that tax policies
are fair and that public funds are used responsibly, their
willingness to comply increases [33].

Trust in government and tax authorities further
strengthens the relationship between ethical values and
compliance behavior [34]. Tax systems perceived as
transparent and accountable tend to foster higher
compliance levels, as taxpayers feel that their
contributions support collective welfare [35]. These
findings highlight the importance of integrating ethical
and behavioral perspectives into tax compliance
research.

2.3. Islamic Ethical Values and Magqasid al-
Shariah

Islamic ethical values provide a comprehensive
moral framework that guides individual and social
behavior, including economic activities [36]. Within
Islamic thought, economic behavior is not value-
neutral but is governed by ethical principles that
emphasize justice, responsibility, and social welfare
[37]. One of the most widely recognized frameworks
representing these principles is Magasid al-Shariah.

Magasid al-Shariah refers to the fundamental
objectives underlying Islamic ethical principles, which
include the protection of religion, life, intellect, wealth,
and social order [38]. These objectives serve as a
normative framework that promotes societal well-being
and equitable distribution of resources [39]. In
economic contexts, Maqasid al-Shariah has been
conceptualized as an ethical value system that
encourages responsible financial behavior and
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compliance with social obligations [40].

Recent studies in Islamic economics and accounting
have applied Maqasid al-Shariah to evaluate
organizational performance, governance practices, and
ethical decision-making [41]. These studies suggest
that Magqasid-based values influence individual
behavior by internalizing ethical responsibility rather
than relying solely on external enforcement [42].
However, empirical applications of Maqasid al-Shariah
in taxation research remain limited, particularly in
examining individual tax compliance behavior [43].

2.4. Magqasid al-Shariah Values
Compliance Behavior

and Tax

The integration of Magqasid al-Shariah values into
tax compliance research offers a value-based
perspective that complements existing behavioral
models. From a Magqasid perspective, paying taxes can
be viewed as a form of social responsibility aimed at
protecting public welfare and supporting collective
development [44]. Compliance with tax obligations
aligns with the ethical objective of protecting wealth
and ensuring equitable resource distribution within
society [45].

Empirical studies examining religiosity and ethical
values have found positive associations with tax
compliance behavior, although results vary depending
on measurement and context [46]. Research that moves
beyond general religiosity and focuses on structured
ethical frameworks provides a more nuanced
understanding of how values influence compliance
decisions [47]. By conceptualizing Magqasid al-Shariah
as a multidimensional ethical construct, this study
responds to calls for more theoretically grounded
approaches in behavioral tax research.

Based on the preceding discussion, Maqasid al-
Shariah values are expected to positively influence tax
compliance behavior by strengthening internal moral
motivation and reinforcing perceptions of social
responsibility. This relationship is consistent with
behavioral accounting theories that emphasize the role
of ethical values in shaping compliance decisions [48].

2.5. Hypothesis Development

Drawing on behavioral tax compliance theory and
Islamic ethical value perspectives, this study proposes
the following hypothesis:

H1: Magqasid al-Shariah values have a positive effect
on tax compliance behavior.

3. Research Methodology

3.1. Research Design

This study adopts a quantitative research design
with a cross-sectional approach to examine the effect of
Magqasid al-Shariah values on tax compliance behavior.
A survey method was employed to collect primary data

from individual taxpayers. This approach is appropriate
for behavioral accounting research that aims to test
relationships between latent constructs using empirical
data. Quantitative methods enable statistical testing of
hypotheses and provide generalizable insights into
taxpayer behavior.

3.2. Population and Sample

The population of this study consists of individual
Muslim taxpayers who are registered with the tax
authority and actively fulfill tax obligations. A
purposive sampling technique was applied to ensure
that respondents possess relevant knowledge and
experience related to tax compliance. This sampling
approach is widely used in behavioral tax compliance
research focusing on specific taxpayer characteristics.

A total of 150 valid questionnaires were collected
and analyzed. This sample size meets the minimum
requirements for Partial Least Squares Structural
Equation Modeling (PLS-SEM), which is suitable for
complex models and relatively small sample sizes.
Prior studies suggest that PLS-SEM provides reliable
results with sample sizes ranging from 100 to 200
respondents.

3.3. Data Collection Technique

Data were collected using a structured questionnaire
distributed both online and offline. The questionnaire
consisted of two main sections. The first section
gathered demographic information of respondents,
while the second section measured the research
variables. All items were measured using a five-point
Likert scale ranging from strongly disagree (1) to
strongly agree (5). This measurement scale is
commonly used in behavioral and tax compliance
research due to its effectiveness in capturing
perceptions and attitudes.

3.4. Variable Measurement

The constructs in this study were operationalized
using measurement items adapted from prior studies in
Islamic ethics and tax compliance research.

Magqasid al-Shariah Values (MSV) were measured
as a multidimensional ethical construct reflecting
justice, social welfare, and protection of wealth. The
indicators include:

e MSVI: Paying taxes reflects a commitment to
social justice

e MSV2: Paying taxes contributes to public welfare

e MSV3: Paying taxes helps protect collective
economic resources

e MSV4: Paying taxes is part of ethical responsibility

Tax Compliance Behavior (TCB) was measured
using indicators reflecting reporting and payment
compliance:

e TCBI: I report my income honestly
o TCB2: I pay taxes on time
e TCB3: I comply fully with tax regulations
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All items were adapted and modified to fit the
context of this study.

3.5. Data Analysis Technique

Data were analyzed using Partial Least Squares
Structural Equation Modeling (PLS-SEM) with
SmartPLS software. PLS-SEM was selected due to its
suitability for exploratory and predictive research
models and its ability to handle complex relationships
between latent constructs.

The analysis followed a two-stage approach:
measurement model evaluation and structural model
evaluation.

3.6. Measurement Model Evaluation

The measurement model was assessed in terms of
indicator reliability, internal consistency reliability,
convergent validity, and discriminant validity. Indicator
reliability was evaluated using outer loadings, with
values above 0.70 considered acceptable. Internal
consistency reliability was assessed using Cronbach’s
alpha and composite reliability, with threshold values
above 0.70.

Convergent validity was evaluated using the
Average Variance Extracted (AVE), with values
exceeding 0.50 indicating adequate convergence.
Discriminant validity was assessed using the
Heterotrait-Monotrait ratio (HTMT), with values below
0.90 indicating satisfactory discriminant validity.

3.7. Structural Model Evaluation

The structural model was evaluated by examining
path coefficients, t-values, and p-values obtained
through a bootstrapping procedure with 5,000
resamples. The coefficient of determination (R?) was
used to assess the explanatory power of the model.
Predictive relevance (Q?) was also evaluated to assess
the model’s predictive capability.

In addition, effect size (f?) was calculated to
determine the magnitude of the relationship between
variables. These indicators provide a comprehensive
evaluation of the structural model in PLS-SEM
analysis.

3.8. Common Method Bias

To assess the potential presence of common method
bias, Harman’s single-factor test was conducted. The
results indicate that a single factor does not account for
the majority of variance, suggesting that common
method bias is not a significant concern in this study.

4. Analysis and Discussion

4.1 Respondent Profile

This study is based on data collected from 150
individual Muslim taxpayers who actively fulfill their
tax obligations. The respondents represent diverse
demographic backgrounds in terms of age, education

level, and occupational status, providing a relevant
empirical basis for analyzing tax compliance behavior.
Most respondents fall within the productive age
group, indicating active engagement in economic
activities and regular interaction with the tax system. In
terms of education, the majority possess at least a
secondary or higher education level, suggesting an
adequate understanding of tax regulations. The
occupational profile includes private-sector employees,
self-employed individuals, and professionals, reflecting
varied sources of income and tax responsibilities.
Overall, the sample characteristics support the
relevance and reliability of the empirical analysis.

4.2 Measurement Model Evaluation

The measurement model was evaluated to assess the
reliability and validity of the constructs. The results
indicate that all indicator loadings exceed the
recommended threshold of 0.70, confirming indicator
reliability. Composite reliability and Cronbach’s alpha
values are above 0.70, indicating satisfactory internal
consistency.

Convergent validity is supported by Average
Variance Extracted (AVE) values exceeding 0.50 for all
constructs. Discriminant validity was assessed using
the HTMT criterion, and all values were within
acceptable thresholds (HTMT < 0.90). These results
indicate that the measurement model meets the
required reliability and validity criteria.

Importantly, the findings demonstrate that Maqasid
al-Shariah values can be empirically operationalized as
a coherent multidimensional ethical construct. This
supports prior studies in Islamic economics and
accounting, which argue that Maqasid is not merely a
normative concept but can be translated into
measurable indicators reflecting justice, social welfare,
and protection of wealth.

Table 1. Measurement Model Evaluation

Construct Indicator Loading CR AVE

Magqasid al-Shariah

Valoes MSVI  0.812 0.901 0.648
MSV2  0.845
MSV3  0.798
MSV4  0.821
]gi’l‘l;?gr‘phan"e TCBI  0.836 0.914 0.682
TCB2  0.857
TCB3  0.812

Source: Authors’ calculations

The ability to empirically capture Maqasid al-
Shariah values is important, as prior studies often relied
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on abstract or purely normative interpretations of
Islamic values. By translating Maqasid principles into
measurable dimensions related to justice, social
welfare, and protection of wealth, this study supports
earlier work in Islamic economics and accounting that
argues for the applicability of Maqasid as an analytical
framework in empirical research [21-23].

These findings demonstrate that Maqasid al-Shariah
values can be empirically operationalized as a coherent
multidimensional ethical construct, thereby reinforcing
its relevance in behavioral and accounting research.

After confirming the adequacy of the measurement
model, the structural model was evaluated to examine
the hypothesized relationship. The results indicate that
Magqasid al-Shariah values have a positive and
statistically significant effect on tax compliance
behavior. As presented in Table 2, the path coefficient
from Maqasid al-Shariah values to tax compliance
behavior is positive and significant at conventional
levels, indicating that higher adherence to Maqasid-
based ethical values is associated with stronger
compliance behavior.

4.3 Structural Model Evaluation

The structural model was evaluated to test the
proposed hypothesis. Bootstrapping with 5,000
resamples was performed to assess the significance of
the path coefficients.

Table 2. Structural Model Results

Hypo Coefficient t- p-
: Path Resul
thesis at (13 value value esult
Magqasid al-
Shariah
Values — Suppor
H1 0.462 6.214 <0.001
Tax ted
Compliance
Behavior
Source: Authors’ calculations
The structural model was assessed using

bootstrapping with 5,000 resamples. The results show
that Maqasid al-Shariah values have a positive and
statistically significant effect on tax compliance
behavior (f = 0.462, t = 6.214, p < 0.001), supporting
the proposed hypothesis.

The coefficient of determination (R?) indicates that
Magqasid al-Shariah values explain a moderate
proportion of variance in tax compliance behavior. The
predictive relevance (Q?) value is greater than zero,
confirming the model’s predictive capability.
Additionally, the effect size (f*) suggests a moderate
effect of Maqasid al-Shariah values on tax compliance
behavior.

These results demonstrate that ethical value-based
constructs play a meaningful role in explaining
taxpayer behavior beyond traditional economic factors.

This finding provides strong empirical support for
behavioral tax compliance theories that emphasize the
role of internalized ethical values and moral motivation
in shaping compliance decisions. While traditional
deterrence models assume that taxpayers behave
primarily as rational utility maximizers driven by
audits and penalties, the present results suggest that
ethical value systems function as internal regulatory
mechanisms that foster voluntary compliance even in
the absence of strict enforcement.

The results are consistent with prior studies on tax
morale and ethical compliance, which indicate that
taxpayers are more likely to comply when they
perceive tax payment as a moral and social
responsibility [6, 8]. In this context, Maqasid al-
Shariah values reinforce the perception that paying
taxes contributes to collective welfare and social
justice, thereby aligning individual behavior with
broader societal objectives.

Compared with studies that examine religiosity in a
general sense, this research offers a more structured
and theoretically grounded explanation of ethical
influence. Previous findings on religiosity and tax
compliance have often been inconsistent, partly due to
variations in how religiosity is defined and measured
[8,9]. By employing Magqasid al-Shariah as a
multidimensional ethical framework, this study moves
beyond individual belief intensity and captures value-
oriented principles that directly guide economic and
social behavior. This approach provides a clearer and
more analytically precise link between Islamic ethical
values and compliance behavior.

Furthermore, the findings highlight that the
influence of ethical values on tax compliance is not
merely symbolic but substantively shapes behavioral
outcomes. This suggests that Magasid al-Shariah
operates as a practical ethical framework that translates
normative principles into observable compliance
behavior. The relatively strong effect observed in this
study may also reflect the contextual relevance of
Islamic ethical values in Muslim-majority settings,
where such principles are deeply embedded in social
norms and moral reasoning.

The findings also resonate with research
emphasizing the importance of fairness and justice
perceptions in tax systems. From a Magqasid
perspective, fair taxation and responsible use of public
funds are essential to achieving social welfare and
protecting collective wealth. When taxpayers perceive
that tax obligations are aligned with these ethical
objectives, their willingness to comply increases. This
supports earlier studies identifying fairness as a key
determinant of voluntary compliance [36-37].

Overall, the results indicate that Maqasid al-Shariah
values play a significant role in shaping tax compliance
behavior. Ethical value-based considerations do not
replace enforcement mechanisms but complement them
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by strengthening internal motivation and moral
commitment. This implies that tax compliance
strategies that integrate ethical education, fairness-
oriented policies, and value-based communication may
enhance compliance outcomes in a more sustainable
manner, particularly in Muslim-majority contexts
where Maqasid-based values remain influential [31].

5. Conclusion

This study examines the effect of Magqasid al-
Shariah values on tax compliance behavior using an
empirical approach based on Partial Least Squares
Structural Equation Modeling (PLS-SEM). The
findings demonstrate that Maqasid al-Shariah values
have a positive and significant influence on tax
compliance behavior, indicating that ethical value-
based considerations play a critical role in shaping
taxpayers’ willingness to comply with tax obligations.

The results highlight that tax compliance cannot be
fully explained by economic deterrence mechanisms
alone. While enforcement tools such as audits and
penalties remain important, this study provides
empirical evidence that internalized ethical values
function as a key driver of voluntary compliance. By
conceptualizing Maqasid al-Shariah as a structured and
multidimensional ethical framework, this study offers a
more comprehensive explanation of taxpayer behavior
that integrates both economic and moral dimensions.

This study makes three key contributions. First, it
extends behavioral tax compliance literature by
incorporating Magqasid al-Shariah values as a structured
ethical construct, moving beyond general religiosity-
based approaches. Second, it demonstrates that
Magqasid al-Shariah can be empirically operationalized
within a  quantitative  research  framework,
strengthening its position as an analytical tool in
contemporary accounting and economic research.
Third, it provides context-specific insights into how
ethical value systems influence compliance behavior in
Muslim-majority settings.

From a practical perspective, the findings suggest
that tax compliance strategies should not rely solely on
enforcement mechanisms. Integrating ethical and
value-based approaches such as taxpayer education,
fairness-oriented policies, and transparent governance
may enhance voluntary compliance in a more
sustainable manner.

Despite its contributions, this study has several
limitations. The use of a cross-sectional design restricts
the ability to establish causal relationships, and the
relatively specific sample may limit the generalizability
of the findings. Future research is recommended to
employ longitudinal designs, expand samples across
different regions or countries, and incorporate
additional variables such as perceived fairness, trust in
government, or tax morale as mediating or moderating
factors.
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