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Abstract: Public trust is a fundamental basis for the continuity of political legitimacy. When such trust
declines as a result of policy crises, scandals, or disinformation, governments need effective communication
strategies to restore public confidence. This study analyzes the role of crisis communication strategies in rebuilding
political trust and legitimacy, with particular attention to the strategic function of political public relations (PR).
Using a qualitative descriptive-interpretive approach, case study analysis, and Critical Discourse Analysis (CDA),
the research examines government communication during political crises in Indonesia through the lens of Coombs’
Situational Crisis Communication Theory (SCCT). The findings indicate that crisis communication strategies based
on moral responsibility, empathy, and transparency are more effective in restoring public trust than defensive
strategies such as denial or self-justification. Apology and corrective action strategies can enhance perceptions of
governmental integrity, particularly when supported by concrete actions and public engagement through digital
dialogue. Conversely, manipulative or opaque communication may deepen the crisis of trust and undermine
political legitimacy. These findings demonstrate that political PR functions not only as a channel for message
delivery but also as an ethical mediator and strategic architect of public trust. This study contributes to the literature
by extending the application of SCCT to the context of political legitimacy and trust restoration in a non-Western
democratic setting. It also offers a novel perspective by positioning political public relations as an ethical and
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strategic instrument of crisis governance rather than merely a technical communication tool. Furthermore, the study
provides empirical insights into how crisis communication practices in the digital era shape public trust through the

alignment of narratives, ethical responsibility, and tangible governmental action.

Keywords: Crisis communication; Political trust; Political legitimacy; Political public relations; Situational

Crisis Communication Theory; Indonesia.
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1. Introduction

Public trust serves as the main foundation for the
continuity of modern political systems. When public
trust collapses, the entire structure of power is shaken.
A government that loses public trust will face great
difficulties in enforcing policies, stabilizing the
economy, and maintaining legitimacy [1], [2]. In many
countries political trust depends not only on policy
outcomes, but also on the ability of political elites to
manage crises with open and convincing
communication [3] Economic crises, health crises, and
political scandals can destroy the government's
reputation if it is not accompanied by a planned and
consistent communication strategy [4] Conditions like
this make crisis communication an element that
determines the direction of political trust and the
legitimacy of power. Crisis communication is not only
determined by the speed of responding to events, but
also by sensitivity to the emotional and moral
dimensions of a society that is experiencing
uncertainty. Political Public Relations plays a strategic
role as a means of rebuilding the bridge of trust
between the state and citizens through empathetic,
transparent, and  public  responsibility-oriented

messages. Thus, lost political trust can not only be
restored, but also strengthened through ethical and
participatory communication.

The development of information technology and
social media has radically changed the pattern of
political communication. Every political message
spreads in seconds, transcending the boundaries of
space and time. The digital age has given birth to a
public that is critical, connected, and responsive to
various political events [5]. The government is no
longer the only source of information. Narratives about
policies, crises, and scandals can emerge from netizens,
journalists, or opposition political actors [6] In this
context, political relations must be able to adapt to the
dynamics of rapid and often unpredictable
communication. The speed of response, the clarity of
the message, and the honesty of information are the
factors that distinguish between success and failure in
maintaining public trust [7], [8]

Crisis communication is not just the delivery of
information during an emergency, but the art of
managing public perception in the midst of uncertainty.
Any message, statement, or decision taken during a
crisis has the potential to shape a grand narrative about
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the government's credibility and competence [9], [10]
When communication is defensive, closed, or self-
blaming, the public will feel a loss of direction and
trust [11] On the contrary, proactive, empathetic, and
transparent communication can turn crises into
opportunities to strengthen the relationship between
government and society. It is at this point that the role
of political public relations becomes important, as it
not only conveys messages, but also shapes political
image, reputation, and legitimacy [12] The
effectiveness of political crisis communication depends
on consistency between the message conveyed and the
actual actions of the government; When rhetoric is not
in line with policy reality, public trust will be quickly
eroded and legitimacy crises will be difficult to avoid.

Political public relations work as a link between
power and the public. Its main function is not just
political promotion, but to build meaningful,
sustainable, and trusted communication [13] The crisis
situation of political public relations is responsible for
ensuring that the government's message is understood
correctly, not misinterpreted [14]. He became a
mediator between the interests of the political elite and
the need for public information. When there is a crisis
of legitimacy, this role becomes more vital because it
determines the direction of public trust. Without a
planned communication strategy, any crisis has the
potential to cause prolonged delegitimization and have
a far-reaching impact on government stability [15],
[16] Political public relations are determined by the
extent to which they are able to strike a balance
between political interests and the ethics of public
communication, since manipulative communication
will only reinforce citizens' cynicism towards state
institutions

Banyak studi terdahulu menyoroti crisis
communication from the perspective of the
management of an organization or company, not
politics. These studies emphasize more on the strategy
of saving corporate reputation than restoring public
trust in the government [17] The study of political
beliefs is often separate from crisis communication
analysis. Political research tends to focus on voter
behavior, institutional performance, or corruption,
without looking at how public communication plays a
role in shaping public perception. This creates a
conceptual gap between communication theory and
political legitimacy theory that are supposed to
complement each other [18] As a result, there is still
little research that integrates crisis communication
approaches with studies of the legitimacy of
governance, especially in the context of emerging
democracies. In fact, the restoration of political
legitimacy is not only determined by substantive
policies, but also by the way the government manages
public narratives when public trust is being eroded

Research that combines the concepts of crisis
communication, political belief, and power legitimacy
is still limited [19] Most studies stop at the descriptive
level without explaining the mechanism of the
relationship between the three elements, even though
political legitimacy is not only the result of policy
performance, but also the result of public perception
formed through the process of communication [20]
When communication fails to respond to fear,
confusion, or public anger, the legitimacy of power is
eroded. If communication successfully displays
empathy, responsibility, and assertiveness, public trust
can be restored even in the midst of a major crisis [21]
The emptiness of this study shows the need for an
interdisciplinary ~ approach  that  links  crisis
communication theory with political legitimacy theory
to understand how government messages, symbols, and
narratives affect people's perceptions of trust. Thus,
this study seeks to bridge this gap by analyzing how
political crisis communication strategies contribute to
the reconstruction of public trust and the restoration of
the legitimacy of post-crisis governance.

Research gaps are also seen in geographical and
cultural contexts. Most crisis communication theories
are developed in Western countries that have different
political cultures and media structures than developing
countries [22] In the context of a country like
Indonesia, public trust in the government is influenced
more by emotional, symbolic, and religious factors,
rather than mere policy rationality [23]. Thus, the
adaptation of crisis communication theory to the
Indonesian political realm requires an understanding of
the distinctive socio-cultural contexts, including moral
values, public ethics, and local communication
traditions [24] This gap opens up opportunities for new
research to explain how crisis communication
strategies work in complex political environments.
Current literature is still limited in explaining how
cultural and religious dimensions affect the
effectiveness of crisis communication strategies in
rebuilding political legitimacy. New research is needed
to explore how empathy, moral symbolism, and
information openness can be used as legitimate and
ethical political instruments in the context of fragile
democracies. Thus, this study contributes to expanding
the understanding of Political Public Relations that is
more inclusive of cultural variables and religiosity in
the dynamics of crisis communication.

The issue of political legitimacy is increasingly
relevant when the government is facing great pressure
due to the global economic crisis, pandemic, or policy
conflict. Legitimacy depends not only on the ability to
resolve crises substantively, but also on public
perception of that ability [25] The public assesses not
only the results of policies, but also how leaders
communicate during the crisis handling process. Errors
in message delivery can deepen mistrust and accelerate
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legitimacy crises [26] This is where political public
relations must play a strategic role in designing
narratives that foster a sense of security, openness, and
accountability.

Various global political cases show that effective
crisis communication is able to restore public trust
despite major scandals. Failed communication causes a
domino effect in the form of loss of legitimacy,
increased public dissatisfaction, and even regime
change [27] This confirms that crisis communication is
not just a technical tool, but a moral and strategic
instrument to maintain the sustainability of the political
system [28] A government that is able to communicate
honestly and empathictically will gain a new space of
trust from the public. Meanwhile, a defensive and
closed government is accelerating the erosion of
legitimacy.

This research seeks to examine How political
public relations strategies play a role in restoring
political trust and legitimacy of power after a crisis.
The objectives of the study include the analysis of
message structure, delivery techniques, and public
response to the communication strategies used. The
formulation of the main problem includes three main
questions. 1) How is the crisis communication strategy
structured to deal with the decline in public trust? 2) To
what extent does crisis communication affect the
restoration of political trust? 3) How do political
community relations contribute to the restoration of
post-crisis government legitimacy? This research is
expected to make a theoretical and practical
contribution to strengthening government
communication strategies in the digital era which is full
of uncertainty and reputational challenges.

2. Literature Review
2.1 Situational Crisis

(SCCT)

Situational Crisis Communication Theory (SCCT)
developed by W. Timothy Coombs (2007; 2015) is an
important conceptual framework in understanding how
organizations, including political actors, respond to
crises strategically [29]. This theory departs from the
assumption that public perception of the level of
responsibility (attribution of responsibility) is the main
factor in determining the effectiveness of crisis
communication responses [30] In other words, the
greater the responsibility attributed to political actors
for the occurrence of the crisis, the higher the public's
expectation of admitting mistakes and real corrective
actions.

In the political context, Situational Crisis
Communication Theory provides guidance in choosing
the communication strategy that best suits the character
of the crisis and public perception. Coombs (2015)
groups crisis strategies into several main categories:
denial , diminish, rebuild, and reputation

Communication Theory

strengthening bolstering [31] Political crisis situations
such as scandals, ethical violations, or policy failures of
leaders or government agencies need to adjust their
communication strategies so as not to exacerbate the
loss of public trust. For example, apology and
corrective action strategies have been shown to be
more effective in restoring legitimacy than defensive
strategies such as denial, especially when the
wrongdoing is obvious and confirmed by the media
Avery (2010).

Situational Crisis Communication Theory places
crisis communication not only as a reactive action, but
also as a process of managing perception and political
legitimacy. In the digital age, crises can develop
rapidly due to the massive virality of information and
public interaction on social media [32], [33]. Therefore,
the effectiveness of political crisis communication is
highly dependent on the speed, transparency, and
consistency of the message conveyed. When political
actors are able to display an empathetic and responsible
response, they not only minimize reputational damage,
but also re-instill the basis of political trust in the
public eye [34] SCCT is a relevant theory to explain
how Public Relations plays a strategic role in restoring
political legitimacy through the management of
targeted and ethical crisis communication.

2.2 Political Crisis Communication and Public

Trust Dynamics

Political crisis communication is a strategic effort
by the government or political actors to manage public
perception when the legitimacy of power is under
pressure [35] This situation can arise as a result of
scandals, policy failures, economic instability, or the
spread of disinformation that damages a political image
[36]. In a modern political context full of information
disclosure, the ability to manage crisis communication
is key to maintaining credibility and avoiding social
panic. According to Coombs (2015), effective crisis
communication should emphasize three main
principles: transparency, empathy, and consistency. All
three serve to restore narrative control in the midst of a
rush of public opinion, as well as show that the
government has a moral responsibility to society.

Political trust plays a vital role in determining the
stability and legitimacy of government [37] Easton
(1975) defines political trust as the public's belief in the
competence, honesty, and goodwill of political
institutions in managing public affairs. When political
communication is carried out honestly and openly, it is
easier for the public to accept policies and understand
the mistakes that have occurred [38] Communication
that is closed, manipulative, or full of inconsistencies
can raise suspicion and deepen a crisis of trust. In such
conditions, the crisis is not only informative, but also
emotional, because it touches on the psychological
relationship between the people and the government
[39]

Page | 99



Journal of Hunan University (Natural Sciences)

Vol. 53 No. 4, April 2026

Failure to handle crisis communication can have a
ripple effect on public trust. When people feel deceived
or ignored, the level of political satisfaction decreases,
public participation weakens, and the legitimacy of
government is threatened. Good crisis communication
should not stop at clarification alone, but also build a
narrative of recovery based on responsibility and
empathy [40] This is where it is important to
understand the dynamics of political trust as an
ongoing process, not the result of momentary actions.
Thus, planned and ethical crisis communication
becomes a strategic instrument in restoring public trust
and maintaining the foundations of political legitimacy
in the modern democratic system.

2.3 The Strategic Role of Public Relations in

Restoring Political Legitimacy

Public Relations (PR) has a fundamental role in
maintaining reciprocal relations between political
actors and society, especially when political systems
are faced with legitimacy challenges [41] In the
political context, PR is not only a tool for conveying
information, but also functions as a means of image
formation, management of public perception, and the
construction of meaning for the policies carried out
[42] Heath and Johansen (2018) explain that Political
PR works in three strategic domains: representation,
policy communication, and crisis management. All
three show that PR is an integral part of the political
process, not just a complementary function. When the
legitimacy of power is shaken, Political PR becomes at
the forefront of maintaining the stability of public
discourse and reinforcing trust in political institutions
through systematic and planned messages [43]

Political PR must be able to play a role as a
facilitator of dialogue between the government and the
community. The communication strategy used should
reflect honesty, empathy, and social responsibility [44]
When the public experiences a loss of trust due to
controversial policies or government communication
failures, PR must be present to reorganize the trust
relationship through a humane and open approach.
Coombs (2015) emphasizes that the success of crisis
communication depends not only on the speed of
response, but also on the ability of political
organizations to show genuine concern for the affected
public. In this case, PR is not only the spokesperson of
power, but also a moral representation of socio-
political responsibility [45]. The effectiveness of
political PR is measured not only by the ability to
restore the government's image, but also by the extent
to which it is able to rebuild public trust, involvement,
and solidarity in the post-crisis recovery process.
Communication that prioritizes moral values and social
justice will be more sustainable than just symbolic
rhetoric. The role of political PR is becoming
increasingly important as a guardian of the integrity of

public communication that bridges the interests of
power with the voice of the people.

The ethical aspect is an inseparable dimension of
political PR practice. Fitzpatrick and Gauthier (2001)
highlight that political communication practices that
ignore honesty and transparency have the potential to
exacerbate the legitimacy crisis at hand. Information
manipulation may provide short-term benefits, but in
the long run it can destroy political credibility [46]
Therefore, PR must carry out its functions based on
ethical principles, ensuring that every message
conveyed reflects reality and does not mislead the
public. Communication ethics is the moral foundation
that determines whether efforts to restore legitimacy
are really accepted by society or are only considered as
a mere branding strategy. The application of ethics in
political PR is not only limited to avoiding lies, but
also includes the responsibility to voice the truth,
protect the public interest, and maintain a balance
between power and justice. FEthical political
communication is the main instrument in building
long-term trust and strengthening institutional
legitimacy. The success of true political PR is
measured by its ability to maintain moral credibility
while creating a healthy space for dialogue between the
state and citizens.

The role of political PR in restoring legitimacy
also depends on its ability to integrate strategic
communication with concrete actions from the
government. Political legitimacy cannot be restored
only through narrative, but also through consistency
between words and deeds [47]. Habermas (1996)
argues that political legitimacy is built through rational
and participatory communication that allows the public
to critically assess policies. Therefore, political PR
must encourage public involvement in the
communication process so that a sense of ownership of
the policies taken is formed. Thus, Political PR plays a
role not only as an image manager, but also as an
architect of public trust, which through ethical and
participatory communication is able to re-strengthen
the moral and social legitimacy of power.

2.4 Political PR Transformation in the Digital Era
and the Challenges of Communication Ethics
The development of digital technology has

fundamentally changed the landscape of political

communication around the world. If previously the
flow of information was controlled by mainstream
media institutions, now the power of communication is
spread across various digital platforms that are open
and participatory [48] Political Public Relations (PR)
must adapt to this new dynamic, where information
moves quickly, the public becomes more critical, and

opinions can be formed in seconds. Chadwick (2017)

calls this phenomenon a hybrid media system, which is

a political communication system formed from the

complex interaction between traditional media, social
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media, and digital algorithms. The control of political
narratives is no longer in the hands of the government
or elites alone, but is also influenced by social media
users, influencers, and digital communities who shape
public opinion spontaneously [49] This condition
makes crisis communication management even more
challenging, because any misinformation can
immediately go viral and worsen public perception.
Political PR in the digital era is required to be not only
fast and responsive, but also authentic and consistent in
maintaining the credibility of the message. The
government's ability to manage communications in the
digital space is a key factor in maintaining public
legitimacy and trust amid the rapid flow of
disinformation and political polarization online.

Digital transformation brings Political PR into the
communication arena that demands speed, accuracy,
and sincerity. Crisis communication strategies in the
digital age must not only be able to navigate the rapid
flow of information, but also involve the public in a
more open dialogue [50], [51] Every political statement
can now be monitored, disseminated, and even twisted
en masse, so that a small mistake can trigger a major
crisis in a short period of time. For this reason, Political
PR needs to develop data-based communication
strategies, digital monitoring, and public sentiment
analysis to understand public perception in real time.
The effectiveness of technology should not override
human values and communication ethics. In this
context, technology is merely a tool, while moral
values and integrity remain the main cornerstones in
maintaining  political  legitimacy [52] Digital
transformation requires political PR not only to be
proficient in managing messages, but also to maintain
the integrity of communication ethics in an
increasingly transparent public space. The success of
crisis communication in the digital age depends on the
ability of political actors to establish an authentic and
consistent presence in cyberspace. Narratives that are
empathetic, fact-based, and respect public intelligence
will be much more effective than manipulative
approaches that are only image-oriented. Therefore,
Political PR needs to combine technological literacy
with moral literacy to ensure that digital
communication remains a means of strengthening trust,
not just a tool to maintain power.

3. Methodology

3.1 Research Approach and Type

This study employs a qualitative descriptive-
interpretative method with a case study approach to
gain an in-depth understanding of the dynamics of
political crisis communication and the role of Public
Relations in restoring political legitimacy [53]. This
approach was chosen because it allows the researcher
to trace the phenomenon of political communication
within a real-life context, taking into account the

interactions among political actors, the media, and the
public.

According to Yin (2018), qualitative case studies are
particularly  effective for examining complex
contemporary events, especially when the boundaries
between the phenomenon and its context are not clearly
defined.

This research focuses on a specific case of political
crisis communication in Indonesia, which reflects the
dynamics of public trust in the government during a
legitimacy crisis [54].

The Indonesian context was selected because it
represents a democratic setting characterized by high
political polarization, intensive media exposure, and
the increasing role of digital platforms in shaping
public trust and political legitimacy during crisis
situations.

3.2 Analytical Approach

The study employs Critical Discourse Analysis
(CDA) as the main analytical tool to uncover the
hidden meanings, ideologies, and legitimization
strategies embedded in political communication. CDA
is grounded in the view that language is not neutral but
functions as a medium for the production and
reproduction of power (Fairclough, 1995). Through
CDA, this study seeks to understand how political
messages are constructed to shape public opinion,
reinforce the moral image of leaders, and rebuild public
trust after a crisis.
This approach also enables the exploration of rhetorical
structures, word choices, and narrative strategies used
to symbolically affirm political legitimacy.

3.3 Data Sources and Collection Techniques

The data for this study were obtained from various
relevant secondary sources, such as online news reports
(CNN Indonesia, Kompas, Detik, and Tempo), official
government statements, political speeches, and social
media  publications of  related institutions.
Data selection was carried out using purposive
sampling, focusing on texts or documents that
explicitly address issues of political crisis and the
public communication strategies employed in response
[55]. The data collection process covered a specific
time frame representing the crisis and post-crisis
phases, allowing for a clear identification of shifts in
political narratives.

The selection of data was based on several specific
criteria. First, the selected texts had to be related to
political or policy-driven crises that triggered public
controversy and posed a potential threat to
governmental legitimacy. Second, the data were
required to include official government responses
disseminated through formal statements, speeches, or
verified digital platforms. Third, the availability of
media coverage and public reactions was considered
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essential to enable discourse analysis of trust-building
and legitimacy-restoration narratives.

3.4 Data Analysis Techniques

Data analysis was conducted in three main stages
following Fairclough’s (1995) model: 1) Text analysis,
identifying linguistic structures, metaphors, and
persuasive elements used in crisis communication. 2)
Discourse practice analysis, examining how texts are
produced and consumed by political actors and the
media. 3) Social practice analysis, connecting the
findings to the broader socio-political context,
particularly issues of public trust and political
legitimacy. To strengthen the interpretation, the
findings are integrated with Coombs’ (2015)
Situational Crisis Communication Theory (SCCT),
particularly in explaining communication strategies
such as denial, apology, and corrective action adopted
during political crises.

3.5 Data Validation

Data validity was ensured through source and
theoretical triangulation. Source triangulation was
conducted by comparing different types of texts and
statements from various actors (media, officials, and
the public). Theoretical triangulation involved
integrating CDA with SCCT to achieve a more
comprehensive  analytical  depth  [56].  This
methodological integration allows the study to move
beyond descriptive analysis toward a critical
examination of how power relations, ethical
considerations, and legitimacy claims are constructed
through political crisis communication. Hence, the
methodology is expected to provide both theoretical
and practical contributions to the development of
Political Public Relations studies in the digital era,
characterized by information complexity and trust
crises.

4. Result and Discussion

4.1 Crisis Communication Strategies in the Face of
Declining Public Trust

The results of the discourse analysis of various
political communication texts show that the
government's crisis communication strategy is
generally prepared by considering three main aspects:
the narrative of responsibility, social empathy, and
information transparency. Based on the framework of
Situational Crisis Communication Theory (SCCT), this
strategy falls under the category of rebuild strategy that
focuses on reputation restoration through corrective
action and open communication. In the case of
economic crises and public policies in Indonesia, the
government seeks to prioritize the message that every
policy taken is rational, data-based, and oriented to the
interests of the people. The use of diction such as

stability, independence, and sustainability is a form of
framing that emphasizes the moral and rational
capacity of the government in the midst of a crisis.

The results of the CDA analysis show that there is
a tension between the ideal narrative and public
perception. Although the government's message
emphasizes transparency, the public often sees the
communication as a form of defensive image repair,
rather than a reflection of substantive honesty. This
shows that the effectiveness of a crisis communication
strategy is not only determined by the content of the
message, but also by the communicator's pre-crisis
level of trust and reputation. When public trust is low,
the strategy of justification or denial actually worsens
perception, because the public considers it an effort to
avoid responsibility. The most successful strategy
found in the data is the corrective action strategy, in
which the government not only explains the causes of
the crisis, but also announces concrete steps for
recovery and involves the public in the policy
evaluation process.

The use of social media is an important instrument
in crisis communication strategies in the digital era.
Analysis of official posts and online press conferences
shows that communication based on direct interactions,
such as public question and answer sessions or open
statements from key officials, is more effective in
reducing negative perceptions. This pattern shows a
shift from top-down communication to more
participatory communication, in line with the principles
of dialogical communication in  modern Public
Relations[57] An adaptive, open, and empathy-based
crisis communication strategy has proven to be a key
factor in dealing with the decline in public trust in the
era of mediatized politics.

Dari perspektif teoritik temuan ini sejalan with
research by Regester & Larkin (2018) which confirms
that rebuild strategies are the most effective option to
restore legitimacy when organizations or governments
are faced with a high crisis of public trust. These
results are also strengthened by Alfarisi's research
(2025) which shows that crisis communication based
on empathy and public participation can reduce the
negative impact of perception on the credibility of
political actors. However, this study differs from the
findings of Sellnow (2022) which highlights that
corrective action strategies are not always successful
if they are not followed by behavioral and policy
consistency after the crisis has subsided. Thus, this
study expands the understanding of SCCT in the
context of Indonesian politics, that the success of crisis
communication is not only determined by the strategy
chosen, but also by the quality of the socio-political
relations between the government and society that have
been built before the crisis.
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4.2 The Impact of Crisis Communication on the
Restoration of Political Trust

Systematic crisis communication has a significant
effect on the process of restoring political trust,
although the effect is gradual and depends on the
consistency of the message. Based on the results of the
discourse analysis, the public begins to show trust
rebuilding when political messages are conveyed in an
empathetic tone, admitting mistakes, and displaying a
willingness to make policy improvements. The strategy
of apology and corrective action used by several
political actors is a factor that strengthens the
perception of moral integrity. On the other hand,
strategies that emphasize self-justification or shifting
blame tend to prolong the crisis of trust and weaken
political legitimacy.

The context of SCCT theory of the effectiveness
of crisis communication on the restoration of trust is
influenced by two main variables: the attribution of
public responsibility and the actor's reputation history.
Governments or officials who have a positive track
record tend to find it easier to regain public trust
through open communication. On the other hand, if the
public judges the crisis to be due to negligence or
moral error, then recovery takes longer. This finding is
in line with Easton's (1975) view that political trust is
built not only from policy outcomes, but also from
ethical perceptions of government actions. Thus,
successful crisis communication not only improves the
image, but also regrows the moral legitimacy of the
government in the eyes of the people.

In addition to the moral dimension, the results
show that public involvement in digital communication
plays an important role in reshaping frust. Open
discussions on social media, direct clarification by
officials, and transparent publication of policy data
reinforce the perception that governments are willing to
be scrutinized and criticized. This practice shows a
shift from the propaganda to participation paradigm,
where trust is not built through the dominance of
messages, but through open communication and
information collaboration. Participatory-oriented crisis
communication is not only a means of controlling
reputational damage, but also an instrument of
democratization in the relationship between the state
and citizens.

Several studies are in line with this study that
show that crisis communication that emphasizes
empathy, openness, and moral responsibility has a
positive effect on the restoration of political trust.
Verhoeven (2023) emphasized that the apology and
corrective action strategies directly contribute to the
increase in post-crisis organizational trust because they
show a commitment to ethical values and public
accountability. Diers-lawson (2017) also found that
transparency-based  crisis = communication  and
confession of guilt are more effective in restoring

political legitimacy compared to defensive strategies
such as denial or justification. Yuan's (2023) research
in Singapore shows that two-way communication in the
digital space accelerates the process of trust rebuilding
because it creates a space for public participation that
fosters a sense of belonging to government policies.
Thus, the results of this study reinforce the view that
public trust cannot be restored by image manipulation
alone, but through sincere and participatory moral
communication.

Several studies show different results Kitagawa &
Chu (2021) argue that crisis communication strategies
that are too oriented towards empathy and apology can
lead to perceptions of political weakness, especially in
countries with hierarchical political cultures. Chen
(2022) also highlighted that the apology strategy
without being followed by real corrective actions
actually lowers the credibility of political actors
because it is considered a mere symbolic rhetoric.
Meanwhile, research by Youk & Park (2023) found
that in some cases of East Asian politics, justification
strategies with rational and data-driven arguments are
more widely accepted than apologies, as they are
considered to demonstrate leadership capacity and
control of the situation. These differences in results
show that the effectiveness of crisis communication is
highly dependent on cultural contexts, political history,
and the level of public media literacy, so that
successful strategies in one country are not necessarily
effective in other socio-political contexts.

4.3 The Contribution of Political Public Relations to
the Restoration of Post-Crisis Government
Legitimacy
Political Public Relations plays a strategic bridge

between power and the public in the process of

restoring government legitimacy. The results of the
analysis show that the success of the restoration of
legitimacy is highly dependent on the ability of
political PR to integrate symbolic communication,
image  management, and  ethical strategies
simultaneously. In the post-crisis context, PR not only

builds a narrative that calms the public, but also plays a

role in rebuilding a political narrative that affirms the

moral responsibility and capabilities of the
government. This function is in line with the view of

Heath and Johansen (2018) that modern political PR

must combine strategic communication with public

accountability.
The findings of the study show that in many cases

PR communication that emphasizes transparency and

social empathy is able to accelerate the process of

reconstructing political legitimacy. Through the use of
inclusive and participatory language, the government
can present an image of leadership that is adaptive and
open to criticism. Discourse analysis shows that
political messages that contain moral values, such as
justice, caring, and solidarity, have a stronger
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legitimacy effect than technocratic narratives that are
dry from social meaning. This shows that post-crisis
political legitimacy is not only built through policy
achievements, but also through communication
symbols that represent public values.

Conceptually, Political PR's contribution to the
restoration of government legitimacy lies in its ability
to build bridges of trust between the state and society.
When political PR carries out its role with the
principles of honesty, transparency, and social
responsibility, crisis communication transforms from a
tool of justification to a means of political
transformation. In the context of the digital era full of
disinformation and uncertainty, the function of political
PR has become increasingly vital as a guardian of the
moral reputation of power as well as a mediator of
democratic communication. The results of this study
confirm that ethical and participatory crisis
communication not only improves the image, but also
strengthens the foundation of sustainable governance
legitimacy.

Various studies in line with this research show that
Political Public Relations has a real contribution to
rebuilding the legitimacy of post-crisis governance
through communication strategies based on empathy
and transparency. According to Context & Forward
(2021), the South Korean government's success in
managing the political crisis in the aftermath of the
Sewol Ferry scandal was largely determined by the
government's PR ability to create symbolic
communications that affirmed concern for victims and
commitment to policy reform. Kurniawan's research
(2025) also confirms that political PR practices that are
oriented towards public engagement accelerate the
trust rebuilding process because it creates a dialogue
that allows people to feel involved in the recovery
process. Similar results were found by Kumalasari
(2024) who explained that political legitimacy does not
only depend on policy performance, but also on how
PR is able to instill a moral narrative about
responsibility and integrity in public communication.
Thus, ethical and participatory political communication
has proven to be a key element in restoring trust and
legitimacy of the state in the eyes of citizens.

Several studies show different results Ekman &
Widholm (2023) criticize that in practice, Political PR
often functions more as a propaganda tool than a means
of democratic communication, especially when used to
cover up policy failures with manipulatively
constructed symbolic narratives. Horz's research (2024)
also highlights the tendency of political PR in the
digital era to shift from public service functions to
image management, where communication success is
measured based on media popularity, not the quality of
honesty. In the context of developing countries,
Pysarenko (2024) found that the use of political PR
often reinforces pseudo-legitimacy, because people

accept government narratives not based on substantive
beliefs, but because of media dominance and weak
political literacy. These differences in findings show
that the effectiveness of Political PR is largely
determined by the integrity of political actors and the
openness of the communication system itself, whether
it is used to build public participation or simply to
control public opinion.

5. Conclusion

5.1. Summary of Key Findings

This study confirms that crisis communication
plays a central role in restoring public trust and
political legitimacy, particularly when implemented
through ethical, participatory, and transparent Public
Relations (PR) practices. Through Critical Discourse
Analysis (CDA) and the Situational Crisis
Communication Theory (SCCT), it was found that the
most effective crisis communication strategies are
those that emphasize moral responsibility and
corrective actions rather than mere self-justification.
The success of crisis communication in rebuilding
political trust is significantly influenced by the
credibility of the communicator, message consistency,
and the government’s willingness to acknowledge
mistakes while demonstrating a genuine commitment
to policy improvement.

These findings indicate that trust restoration is not
solely a communicative outcome, but a moral and
relational process that requires alignment between
discourse, ethical responsibility, and concrete
governmental actions

5.2. Comparison with Previous Research

These findings are consistent with previous studies
emphasizing the moral and strategic dimensions of
crisis communication in political contexts (Coombs,
2015; Fairclough, 1995). However, this research
extends the discourse by showing how the SCCT
framework can be adapted to political crises, where
public perception is shaped not only by communication
strategy but also by the ethical integrity of the actors
involved. Unlike earlier research focusing mainly on
corporate reputation management, this study highlights
that political legitimacy restoration requires deeper
moral engagement and symbolic communication that
connects the government to the citizens’ sense of
justice and trust.

By situating SCCT within a political and
democratic context, this study broadens its theoretical
relevance beyond organizational crisis management
and demonstrates its applicability to issues of
governance, legitimacy, and public accountability.

5.3. Theoretical and Practical Implications
Theoretically, this study contributes to expanding
the application of SCCT within the domain of Political
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Public Relations, emphasizing that legitimacy recovery
involves both strategic communication and ethical
reconstruction. It integrates SCCT with CDA to reveal
how political discourse constructs, maintains, or
challenges power relations in times of crisis.This
integration offers a conceptual contribution by
positioning political PR as an ethical-mediating
mechanism that bridges power holders and citizens,
rather than merely a technical instrument of message
control. It also reinforces the view that legitimacy is
discursively  produced through narratives of
responsibility, empathy, and transparency.

The research suggests that political PR should
function not merely as a reputation management tool
but as an instrument of moral reconciliation between
the state and its people. Governments and PR
practitioners are encouraged to adopt communication
practices that are transparent, empathetic, and
dialogical, particularly in digital environments
characterized by high public participation and rapid
information dissemination.

Practically, these findings imply that
policymakers and government communication units
should prioritize open dialogue, timely
acknowledgment of errors, and corrective policy
actions when managing political crises. Such practices
are crucial to preventing prolonged trust erosion and
sustaining democratic legitimacy in the digital era.

5.4. Recommendations for Future Research

Future studies could explore the comparative
effectiveness of different crisis communication
strategies across various political systems or cultural
settings. Further research may also integrate
quantitative sentiment analysis of public responses on
digital platforms to complement discourse analysis
findings. In addition, scholars may examine how
religious or cultural values influence the perception of
legitimacy and trust recovery in political crises,
offering a more contextual understanding of ethical
communication in governance. Future research may
also investigate the long-term impact of crisis
communication strategies on political trust to assess
whether trust recovery is sustained or merely
temporary following crisis resolution.

5.5 Academic Contributions of the Study

This study offers several academic contributions to
the field of Political Public Relations and crisis
communication. First, it extends the application of
Situational Crisis Communication Theory (SCCT)
from corporate contexts to political legitimacy crises,
particularly within a non-Western democratic setting.
Second, by integrating SCCT with Critical Discourse
Analysis (CDA), this research provides a novel
analytical framework for examining how political
discourse constructs trust and legitimacy during crises.
Unlike prior studies that emphasize strategic message

management, this  study  highlights  ethical
responsibility, moral narratives, and discursive power
relations as central elements of trust restoration,
thereby enriching theoretical discussions on crisis
communication and political legitimacy.

Acknowledgements

The authors would like to express their sincere
gratitude to the Indonesia Endowment Fund for
Education (Lembaga Pengelola Dana
Pendidikan/LPDP), Ministry of Finance of the
Republic of Indonesia, for the financial support
provided for this research and publication. This funding
has significantly contributed to the completion of the
study. The authors also acknowledge all institutions
and individuals who provided academic support and
assistance during the research process. Any remaining
errors are the sole responsibility of the authors.

Declarations
Data Availability Statement

The data presented in this study are available on
request from the corresponding author.

Funding
Funding information is not available.

Institutional Review Board Statement
Not applicable

Informed Consent Statement
Not applicable

Conflicts of Interest
The author declares that there is no conflict of
interests regarding the publication of this manuscript.

References

[1] E. Ryan, “PUBLIC TRUST PRINCIPLES
AND ENVIRONMENTAL RIGHTS : THE HIDDEN
DUALITY OF CLIMATE ADVOCACY AND THE
ATMOSPHERIC TRUST,” 2024.

[2] V. Valgardsson et al., “A Crisis of Political
Trust ? Global Trends in Institutional Trust from 1958
to 2019,” pp- 1-23, 2025, doi:
10.1017/S0007123424000498.

[3] D. Eaosinsup and W. Kulachai, “Decoding
trust: How transparency , political stability , and
leadership shape public confidence in government
institutionsEaosinsup, D., & Kulachai, W. (2025).
Decoding trust : How transparency , political stability ,
and leadership shape public confiden,” vol. 2366, no. 1,
pp- 258-271, 2025.

[4] S. Paquin, “Transparency Against Democracy :
The Sweden Democrats , Radical - Right Populism ,

Page | 105



Journal of Hunan University (Natural Sciences)

Vol. 53 No. 4, April 2026

and Political Trust Transparency Against Democracy :
The Sweden Democrats , Radical - Right Populism ,
and Political Trust,” pp. 0-19, 2025.

[5] A. Hongshen Zhu, et, “CRISIS AND
CORRECTION: DO GOVERNMENT
RECTIFICATION EFFORTS RESTORE CITIZEN
TRUST AFTER GOVERNANCE FAILURE?
Hongshen Zhu, Melanie Manion, Viola Rothschild
Duke University,” 2024.

[6] E. Carlsson, M. Carbin, B. Nilsson, E.
Carlsson, and M. Carbin, “Critical Studies in Education
Restoring trust ? Public communication from Swedish
Universities about the post-truth crisis Restoring trust ?
Public communication from Swedish Universities
about the post-truth crisis,” Crit. Stud. Educ., vol. 64,
no. 5, pp- 497-514, 2023, doi:
10.1080/17508487.2023.2203405.

[7] F. Bhutto, “Trust in Public Institutions: Causes
of Decline and Ways to Restore It,” pp. 123—-131, 2021.
[8] I. A. Coman, D. Elsheikh, and M. Gregor,
“Political communication , governance and rhetoric in
times of crisis,” pp. 1-16, 2022, doi:
10.4324/9781003120254-1.

[9] J. W. & Sons, The Handbook of International
Crisis Communication Research. 2016.

[10] C. J. P. D and J. Onyekachi, “PUBLIC
RELATIONS AND RESTORATION OF PUBLIC
CONFIDENCE IN NIGERIAN’S GOVERNANCE,”
vol. 14, no. 4, pp. 25-32, 2024.

[11] M. Svenbro and M. Wester, “Examining
Legitimacy in Government Agencies Crisis
Communication Examining Legitimacy in Government
Agencies ’ Crisis,” Int. J. Strateg. Commun., vol. 17,
no. 1, 54-73, 2023, doi:
10.1080/1553118X.2022.2127358.
[12]  T. Christensen and P. Legreid, “The corona
virus crisis — crisis communication , meaning-making
and reputation management,” pp. 1-33, 2024.

[13]  S. Kiousis, Political Public Relation Concepts,
Principles, and Applications. 2020.

[14] M. Regester and J. Larkin, Risk Issues and
CrisisManagement A Casebook of Best Practice in
Public Relations. 2018.

[15] A. Lovari and F. De Rosa, “Exploring the
Challenges of Generative Al on Public Sector
Communication in Europe,” vol. 13, pp. 1-24, 2025.
[16] Z. Baurzhan, “Exploring Civil Servants’
Communicative Competencies in Government-Public
Interactions: The Case of Kazakhstan,” vol. 15, no. 4,
pp. 135-162, 2024.

[17] J. Ruohonen, K. Hjerppe, and K. Kortesuo,
“Crisis Communication in the Face of Data Breaches,”
2024.

[18] Y. Jin, W. T. Coombs, B. N. Shivers, and Y.
Wang, ““ READINESS ’: A keystone concept beyond
organizational crisis preparedness and resilience,” no.
November 2023, pp. 1-14, 2024, doi: 10.1111/1468-

5973.12546.

[19] M. Rehm and M. Ulrich, “The End Justifies the
Means ? The Impact of the ECB ’ s Unconventional
Monetary Policy on Citizens ’ Trust,” vol. 13, pp. 1-
20, 2025.

[20] Z. S. Ignacz, “The relationship between
political legitimacy and economic legitimacy :
empirical explorations of a novel research approach on
legitimacy,” no. July, pp. 1-20, 2024, doi:
10.3389/1p0s.2024.1198295.

[21]  O. Edri-peer and N. Cohen, “Citizens ’ illegal
behaviour as a response to unsatisfactory street-level
encounters : the causal relationship between procedural
justice and vigilantism,” Public Manag. Rev., vol. 27,
no. 4, pp- 12241244, 2025, doi:
10.1080/14719037.2024.2399145.

[22]  O. L. Iwuchukwu-udeagha, “Rethinking Crisis
Communication in Nigeria: A Phenomenological study
of How Political, Ethnic and Religious Dynamics
Influence the Adaptation of Western Crisis
Communication Assumptions,” 2025.

[23]  A. Schwarz, D. D. Sellnow, and T. D. Sellnow,
Instructional Risk and Crisis Communication at Higher
Education Institutions during COVID-19 : Insights
from Practitioners in the Global South and North, vol.
7,no. 1.2024.

[24] D. Amalia
Pemerintah. 2024.
[25] T. A. Muhamad, “KOMUNIKASI KRISIS
DAN PEMULIHAN REPUTASI: STUDI KASUS DI
MAHKAMAH KONSTITUSI REPUBLIK
INDONESIA,” 2025.

[26] D. Chairunnisa and R. A. Febriyanti, “Social
Disclosure in Sustainability Report: A Legitimacy
Theory Approach and Social Disclosure as a Public
Trust Building Strategy Pengungkapan Sosial Dalam
Laporan Keberlanjutan : Pendekatan Teori Legitimasi
Dan  Pengungkapan  Sosial  Sebagai  Strategi
Membangun Kepercayaan Publik,” vol. 1, no. 3, pp.
135-148, 2025.

[27] P. N. Ramadhani, S. N. Pradety, and A. A.
Hanum, “Pelanggaran Prinsip Transparansi dan
Akuntabilitas Kehumasan Pemerintah: Penanganan
Proyek e-KTP oleh Kementerian Dalam Negeri,” vol.
6, no. 1, pp. 36-47, 2021.

[28] S. Alfarisi et al, “Representasi Krisis
Integritas Kepemimpinan Politik dalam Film Dirty
Vote,” vol. 9, no. 2, pp. 252-262, 2025.

[29] A. al OGUNYOMBO, Oludare Ebenezer,
“Crisis Management in the Digital Era: Exploring the
Application of Situational Crisis Communication
Theory Propositions in Managing MTN Nigeria SIM
Registration Crisis,” Niger. J. Commun. 20 2024 Cris.,
vol. 1, pp. 39-56, 2024.

[30] G. Aurelia, A. Ugahari, and R. Apriliani,
“Analisis Situational Crisis Communication Theory (
SCCT ) pada Strategi Komunikasi Krisis Brand Erspo

syaukt, Komunikasi  Politik

Page | 106



Journal of Hunan University (Natural Sciences)

Vol. 53 No. 4, April 2026

dalam Kasus Kontroversi Jersey Timnas Indonesia,”
vol. 4, no. 3, pp. 1000-1012, 2025, doi:
10.54259/mukasi.v4i3.5362.

[31] A. Rahmawati, M. Pratiwi, and M. Yustian,
“Navigating Turbulence: Analyzing the Crisis
Response of Sriwijaya Air following the SJ182 Plane
Crash using Situational Crisis Communication Theory (
SCCT ),” vol. 12, no. 1, pp. 84-93, 2024, doi:
10.12928/channel.v12i1.366.

[32] H. D. Ali, “Role of Situational Crisis
Communication Theory in Telecommunication Crises :
An Analysis,” vol. §, no. 1, 2024.

[33] R. Niu, “How Moral Appraisals Function in
Sticky Crises : Theorizing Within the Triadic Appraisal
Framework of Situational Crisis Communication
Theory,” 2025, doi: 10.1111/1468-5973.70054.

[34] A. Dawson and S. Quinn, “Analyzing Student
Protests Through the Lens of Situational Crisis
Communication Theory,” 2024.

[35] A. Kumalasari, H. G. Musa, A. Garad, S. O.
Emovwodo, and K. Aditasari, “How Digital
Communication Transparency and Public Trust Shape
Crisis Communication through Public Engagement,”
vol. 16, no. 2, 2024.

[36] A. Abdelzadeh and T. Sedelius, “Building trust
in times of crisis: A panel study of the influence of
satisfaction with COVID - 19 communication and
management,” no. August 2023, 2024, doi:
10.1111/1468-5973.12531.

[37] R. Hidayat and M. A. Pratama, “Dialogic
Communication and Public Trust in Health
Emergencies,” no. 1, pp. 48—60, 2025.

[38] A. Aassve, T. Capezzone, N. Cavalli, P.
Conzo, and C. Peng, “Social and political trust diverge
during a crisis,” Sci. Rep., no. 0123456789, pp. 1-12,
2024, doi: 10.1038/s41598-023-50898-4.

[39] J. Weinberg, “Building Trust in Political
Office : Testing the Efficacy of Political Contact and
Authentic Communication,” no. Interviewee 20, 2024,
doi: 10.1177/00323217231185706.

[40] S. A. Umezurike, O. V. Akinrinoye, A. Y.
Onifade, and B. O. Otokiti, “Advanced Sentiment
Analysis Models for Crisis-Time Brand Trust
Monitoring and Recovery,” pp. 232-242, 2024.

[41]  E.Klenk and J. Gurol, “The Role of Narratives
for Gaining Domestic Political Legitimacy : China ’ s
Image Management during COVID - 19,” J. Chinese
Polit. Sci., vol. 29, no. 2, pp. 337-359, 2024, doi:
10.1007/s11366-023-09865-z.

[42] D. Shimawua, Post-COVID-19 Recovery:
Public Relations in Nigerian Tertiary Institutions.
2024.

[43] A. G. Mcclelland, D. Shaw, J. Scully, A. G.
Mcclelland, D. Shaw, and J. S. Legitimacy,
“Legitimacy and place leadership : responding to and
recovering from disruption in regional soft spaces
Legitimacy and place leadership: responding to and

recovering,” vol. 3404, 2025, doi:
10.1080/00343404.2024.2380066.

[44] V. Vigolo, G. Mion, and P. Moura, “Gaining
legitimation during environmental crises: an inquiry
into the relationship between corporate social
responsibility , reputation , and blame attribution,” vol.
21, no. 5, pp. 1009-1031, 2025, doi: 10.1108/SRJ-04-
2024-0294.

[45] D. Suspaningrum and F. Sambo, “Assessing
the Indonesian National Police Crisis Communication
in the Ferdy Sambo Case: Media Strategy , Online
Engagement , and SOSTAC Model Evaluation,” vol.
12, no. 2, pp. 162-172, 2024.

[46] C. G. Geyh, “TO LEGITIMACY AND
BEYOND: A REFORM AGENDA TO RESTORE
PUBLIC CONFIDENCE IN THE FEDERAL
COURTS,” 2022.

[47] S. T. Maida, I. Pranawukir, T. S. Ningsih, and
S. Mayasari, “Komunikasi dan Humaniora Peran
Manajemen  Public  Relations Internal dalam
Meningkatkan ~ Kapabilitas  Para ~ Komunikator
Perubahan,” pp. 211-225, 1957.

[48] R. T. Andini, L. Ainiyah, and B. Setiyadi,
“Tantangan dan Etika Komunikasi Humas dalam Era
Digital,” vol. 7, pp. 5837-5841, 2024,

[49] I L. Alamsyah et al, “TRANSFORMASI
MEDIA DAN DINAMIKA KOMUNIKASI DALAM
ERA DIGITAL: TANTANGAN DAN PELUANG
ILMU KOMUNIKASIL” vol. 1, no. 3, pp. 168—181,
2024.

[50] A. N. Thaha, P. Studi, and K. Penyiaran,
“Menelaah Dinamika Komunikasi Politik dalam
Masyarakat Modern,” 2025.

[51] A.Fandhy, K. Umam, N. S. Harahap, N. Adha,
and A. Nasution, “Media Baru dalam Dinamika
Komunikasi Politik pada Era,” vol. 6, no. 1, pp. 548—
559, 2025.

[52] A. Y. Katili et al., “Komunikasi Politik di Era
Post-Truth : Tantangan Kredibilitas Informasi Publik di
Indonesia,” vol. 1, no. November, pp. 130-145, 2025.
[53] Sugiyono, Metode Penelitian Pendidikan,
Kuantitatif kualitatif dan R&d, edisi 2, Esisi 2.
Bandungalfabeta, 2019.

[54] A. S. Sugiarti, Eggy Fajar Andalas, Desain

Penelitian  Kualitatif Sastra. Malang: Penerbit
Universitas Muhammadiyah Malang, 2020.
[55] 2019 Sugiyono,

“Prof dr sugiyono metode penelitian kualitataif,”
20009.

[56] U. Bahiyah and S. Gumiandari, Metode
Penelitian kualitatif, vol. 4, no. 2. 2024. [Online].
Available:
https://adisampublisher.org/index.php/edu/article/view/
744/784

[577 M. R. Lubis, “TRANSFORMASI MEDIA
ISLAM DI ERA DI GI TALSTUTDII
PERKEMBANGAN MEDIA ONLINE,” vol. 5, no. 1,

Page | 107



Journal of Hunan University (Natural Sciences)

Vol. 53 No. 4, April 2026

pp- 264-269, 2025, doi: 10.53866/jimi.v5i1.656.

[58] T.L. Sellnow, “The compatibility of corrective
action in organizational crisis communication,” no.
January 1998, 2022, doi:
10.1080/01463379809370084.

[59] J. W. M. Verhoeven, J. J. Van Hoof, H. Ter,
and M. Van Vuuren, “Effects of apologies and crisis
responsibility on corporate and spokesperson
reputation,” Public Relat. Rev., vol. 38, no. 3, pp. 501-
504, 2023, doi: 10.1016/j.pubrev.2012.02.002.

[60] A. Diers-lawson, S. Lecturer, and P. Relations,
“A  STATE OF EMERGENCY IN CRISIS
COMMUNICATION: AN  INTERCULTURAL
CRISIS COMMUNICATION RESEARCH
AGENDA,” wvol. 46, pp. 1-49, 2017, doi:
10.1080/17475759.2016.1262891.

[61] Y. Yuan et al, “Government Digital
Transformation:  Understanding the Role of
Government Social Media,” Gov. Inf. Q., vol. 40, no. 1,
p. 101775, 2023, doi: 10.1016/j.g1q.2022.101775.

[62] P. Chen, “The Study of Apology in Public
Relation Crisis Management: how to Achieve the
Mitigated Outcomes by Deploying Effective
Apologies,” vol. 34, pp. 1095-1102, 2022.

[63] S. Youk and H. S. Park, “Why scapegoating
can ruin an apology : The mediated-moderation model
of appropriate crisis response messages in the context
of South Korea,” no. January, 2023, doi:
10.3389/fpsyg.2022.1082152.

[64] T. H. E. G. Context and T. H. E. W. A. Y.
Forward, OECD Report on Public Communication.
2021.

[65] A. Kurniawan, S. Wijoyo, F. Suhariadi, and M.
Amiati, “Strategic Public Relations for Strengthening
Public Trust in Government,” vol. 18, no. 1, pp. 43-51,
2025.

[66] M. Ekman and A. Widholm, “Media criticism
as a propaganda strategy in political communication,”
vol. 5, no. 2023, pp. 115-133, 2023.

[67] C. M. Horz, “Identity Propaganda,” pp. 313—
338, 2024, doi: 10.1017/S0007123423000182.

[68] N. Pysarenko, “SATI'AJIbBHA KOHIIEIIL{LA

[NOJITUYHOI'O MAPKETUHI'Y TA
BUKOPUCTAHHA MNOJITUYHUX PR-
TEXHOJIOT' I v OOPMYBAHHI

MEJIIAPEAJILHOCTI B JIOBY JIJDKITAJIIBALIT
POLITICAL PROPAGANDA , POPULISM AND
MANIPULATION AS TECHNOLOGIES OF
POLITICAL MARKETING : NEW TRENDS IN THE
AGE OF DIGITA,” 2024.

SEX:
[11 E. Ryan (2024) , “ANEEIEENESHFENF
SEESERSEENREZEN]" .

[2] V. Valgardsson % (2025) . “BURIEEREH?

1958-2019EHMEFNLEKRER” | F1-2311,

doi: 10.1017/50007123424000498 ,
(3] D. Eaosinsup 0 W. Kulachai
(2025) , “HRIS{E(E : BEHE.

BRESASHINMEE AR BFNAEHED" |
5236648, SE1H1, 5258-27110L,
(4] S. Paquin (2025) , “REFHZEBRE
RRRIR., BARRRBEINEBARER" .
50-1971,
[5]1 A. Hongshen Zhu % (2024) , “BHSAE :
B ERBNEREAEANERE AREE?
Hongshen Zhu, Melanie Manion, Viola Rothschild,
Duke University” ,

[6] E.  Carlsson, M. Carbin, B. Nilsson
% (2023) .

“MEEE KHRAZXTREHEGHMALER
Critical Studies in Education, 64(5), 497-514,
doi: 10. 1080/17508487. 2023. 2203405,

7] F. Bhutto (2021) , “YAHHMMETE :
THRHMFERREIKE &R, $123-13110,

(81 I. A Coman, D. Elsheikh #1 M
Gregor (2022) .

“EHNMBUREE. BESEH"

F1-1611, doi: 10. 4324/9781003120254-1,
[9] J. W. & Sons (2016) .
(EFREEERRFM) .

(101 G. J. P. D # J. Onyekachi (2024) ,
‘DEXRSEAFTEERAREBOMRE”
14(4), 25-32,
[111 M. Svenbro #1 M. Wester (2023) .

‘BRFNMENEREPHEEEER" , International
Journal of Strategic Communication,
17(1), 54-173, doi:
10. 1080/1553118X. 2022. 2127358,

[121 T. Christensen #1 P. Lagreid (2024) ,
‘EmEal  ENEE EXNBHEFEEE"
51-3371,

[13] S Kiousis (2020) ,

(Buan&Ex % iz, RUESNA) .

[14] M. Regester #1 J.  Larkin (2018) ,
(MRS EHNER : MEXRREIRENE)
[15] A Lovari # F. De Rosa (2025) ,
“BREBKXATEREEUNA LI rIEHBAkE"
13, 1-24,

Page | 108



Journal of Hunan University (Natural Sciences)

Vol. 53 No. 4, April 2026

[16] Z.  Baurzhan (2024) , “HFRNAZZIEBF-
DRENPHIEREREN

IeF=r ETEER" |, 15(4), 135-162,

171 J Ruohonen, K. Hjerppe #1 K.

Kortesuo (2024) .
‘BIEMEER THEIER .
[18] Y. Jin, W. T. Coombs, B. N. Shivers #1 Y.
Wang (2024) , “ “HRE
BERALENEZEHMNXBIRE
1-1471, doi: 10.1111/1468-5973. 12546,
[197 M. Rehm # M. Ulrich (2025) ,
“‘BHRBIEAFRIES ? BUMRTIESAEHBURMY
AREEHER
13, 1-20,
[20] L. S. Ignacz (2024) ,
‘BUABRIEMSZFAEMZEMNXS
— M EEERRAEMIIERER" |, $1-2001,
doi: 10. 3389/fpos. 2024. 1198295,
[211 0. Edri-peer #1 N.  Cohen (2025) ,
“DRIFZFFTAEANTREEEEABIEN

BFEXERAMEZEHRRXR” , Public
Management Review,
27(4), 1224-1244, doi:
10.1080/14719037. 2024. 2399145,

[22] 0. l. Iwuchukwu-udeagha (2025)

‘BEFREREBNTRENERE

BUA. WREMRENASMIAIENETE A B EBRIZEN
HHIIRERAR .

[23] A Schwarz, D. D.
Sellnow (2024) , {COVID-

B EFHENMMBEAE NS RANIEHE
kBEERmASLATREWILE) 70D,

Sellnow #1 T. D.

[24] D. Amalia Syaukt (2024) ,
(BURBURERE) ©

[25] T. A. Muhamad (2025) .
‘“BIEEEFEZIRE  MERATXMEREERE

BIFAR" .

[26] D. Chairunnisa # R. A Febriyanti

(2025) , “AIFSAKBREPHHLIKE
AEMEBEICRERMIRBEARIARIEEMRE"
. 103, 135-148,

[27] P. N. Ramadhani, S. N. Pradety #1 A A
Hanum (2021)

‘BRARXRBAESORENKISR - REERLE

HFSMETEEH”

6(1), 36-47,
[28] S. Alfarisi % (2025) , “eEB& (Dirty
Vote) HBUANSHIERMMRIE" |

9(2), 252-262,
[29] A. al OGUNYOMBO, Oludare Ebenezer (2024) ,

‘BENRHMENERE .

RiRECEECHIAEEE WMN EBXMIT SIM

EMEHRRRNA"
Nigerian Journal of Communication, 1, 39-56,
[30] G. Aurelia, A Ugahar i f;m R

Apriliani (2025) , “EFERBEHNEFEIE (SCCT)
2 Erspo MEEMERATERABRKEINE G

MBI REREE" |

4(3), 1000-1012, doi: 10.54259/mukasi.v4i3. 5362,
[31] A Rahmawati, M.  Pratiwi %1 M
Yustian (2024) ., “B#’% : SRABEGHNEEELC
(SCCT) 4 Sriwi jaya Air = SJ182
ZEXERRMENEAN"

12(1), 84-93, doi: 10.12928/channel.v12i1. 366,
(321 H D Ali (2024) , “IBEEENEEELHE
BEGHNHTMER: —IaH”" , 8(1),

[33] R. Niu (2025) . “EZIEMIMNAITZRE

HENDEEER  BETREGRNEEERL
=iTMERMERICER”

doi: 10. 1111/1468-5973. 70054,
(341 A Dawson #1 S Quinn (2024) ,
“BEERENEEECAASTEERIY .
[35] A Kumalasari, H. G Musa, A
% (2024) , “BFEBBAESARXEFINME
TARRSEBEFIEE 16(2) o
[36] A Abdelzadeh #1 T. Sedelius (2024) ,
“EHNHRILIESE: T COVID-19
ERSEEREEZMMERAR

doi: 10.1111/1468-5973. 12531,
[377 R. Hidayat # M. A Pratama (2025) .

‘BEZAZBATHINERXEEELRERE . 1, 48-
60,
[38] A. Aassve, T. Capezzone, N. Cavalli %

(2024) ., “FEHNHEHESEFEBAEEENMME”
, Scientific Reports

Garad

Page | 109



Journal of Hunan University (Natural Sciences)

Vol. 53 No. 4, April 2026

81-1202, doi: 10. 1038/541598-023-50898-4,
[39] J.Weinberg (2024) . “HEBUREAMIPEILIEIE
HMNBUAEM S ESERBRHNARIL"

doi: 10.1177/00323217231185706,

[40] S. A. Umezurike, 0. V. Akinrinoye, A. Y.
Onifade 0 B. 0. Otokiti (2024) ,

‘ATFREINREEEENSKEHSRERITER
B 5232-24210,
[411 E. Klenk # J.
‘BEAEFXRENBUASEMEPRIER
hEZE COVID-19 HiEmpRER"
Chinese Political

29(2), 337-359, doi: 10.1007/s11366-023-09865-z,
[42] D. Shimawua (2024) , (& COVID-19

27 EBRIEEHENMPHARXR) .
[43] A G Mcclelland, D. Shaw, J.
% (2025) ., “REMEMAASAH

X 35 X 22 B) ch XY Bt B RN 5k 8
3404, doi : 10. 1080/00343404. 2024. 2380066 ,
[44] V. Vigolo, G. Mion #1 P. Moura (2025) ,

RENPRREENE  EWHRTE.

E%E%EEIZ@%$MP“
21(5), 1009-1031, doi: 10.1108/SRJ-04-2024-0294,
[45] D. Suspaningrum #1 F. Sambo (2024) .

“TMENERBETERZRE Ferdy Sambo
ERMEAERE | IR, f%555  SOSTAC
BRI, 12(2), 162-172,
[46] C. G. Geyh (2022) , “BAEEMREZEM :
Wk & AR EXFRERE DHRENE .

[47]1 S. T. Maida, I. Pranawukir, T. S. Ningsih #0
S. Mayasari (1957) , “f&#&5 AX%EE

Gurol (2024)

, Journal of
Science,

Scul ly

AL X REBRERATERBERENTHER"

$211-225T1

(48] R T. Andini, L. Ainiyah # B

Setiyadi (2024) ,
‘BFNRAEXREBENRESOE 5837-

5841,

[49] I. L. Alamsyah % (2024) ,
‘BFNRIERER 5B

ERENREENE" , 13, 168-181,
[50] A. N. Thaha, P. Studi #1 K. Penyiaran
(2025) , “FRIUKHESFHMBCAERENS" .

(611 A Fandhy, K. Umam, N. S. Harahap

% (2025) , “HNKRBUAEBSHIFIER"
6(1), 548-559,
[52] A Y. Katili % (2025) ,
‘“FEMENKMBUAEE
MEEBAIAXEREEMHEE” , 1 130-145,
[63] Sugiyono (2019) .
(BEMEAE : E2. EHESHEAE)
(E2M)
7 & : Alfabeta,
[54] A S. Sugiarti 1 Eggy Fajar

Andalas (2020) , (XZEEMHHEIRIT)

o BIR : BEREIBIRKF MR,
[55] Sugiyono (2009) ,
“Sugiyono HiREL . ERAEALE .
[56] U. Bahiyah #1 S. Gumiandari (2024) ,
(EMHAEAE) , 42), [FEL] A -
https://adisampublisher. org/index. php/edu/article

/view/744/784

[57] M.

- AN G L N i
ELEARRBEHE" , 5(1), 264-269,

doi: 10. 53866/ jimi. vbi1. 656,
[58] T. L. Sellnow (2022) ,

ARBHEEPUETHRIERNL"

doi: 10.1080/01463379809370084,
(591 J. W. M. Verhoeven, J. J. Van Hoof, H. Ter

R.Lubis (2025) ,

0 M. Van Vuuren (2023) .
‘BESEIEENEVRRKEAFTENEZW” , Publi
¢ Relations  Review, 38(3), 501-504, doi:

10.1016/j. pubrev. 2012. 02. 002,
[60] A Diers-lawson, S. Lecturer %1 P.

Relations (2017) , “EHEBFHMRIRKS
ENXAL BN EMEINIE"

46, 1-49, doi: 10.1080/17475759.2016. 1262891,
[61] Y. Yuan % (2023) , “BUFHFILER .
BEREBATE R MAAER" . Government  Information
Quarterly,

40(1), 101775, doi: 10.1016/].giq.2022. 101775,
[62] P. Chen (2022) .

‘DHXRBINEEDHERRE
MRS AREHTINERNER”
[63] S. Youk # H S
N LSHRERFSFIEEH
FEIEE T ELANENERNRN-ETER"

doi: 10. 3389/fpsyg. 2022. 1082152,

1095-1102,
Park (2023) .

Page | 110


https://adisampublisher.org/index.php/edu/article/view/744/784
https://adisampublisher.org/index.php/edu/article/view/744/784

Journal of Hunan University (Natural Sciences)

Vol. 53 No. 4, April 2026

[64] OECD (2021) . (MHLfEEkRE -

SHEZEIEARA) .
[656] A. Kurniawan, S. Wijoyo, F. Suhariadi #1 M.
Amiati (2025) ,

‘ATERBRFARXREEMSBALXR" , 18(1),
43-51,

[66] M. Ekman 1 A Widholm (2023) ,
“YENBUR R E L RISAIEAS T | 5, 115-
133,

[67] C. M. Horz (2024) , “B#HERE", F313-

33871, doi: 10.1017/S0007123423000182,
[68] N. Pysarenko (2024) , “BUAEMHMI—
R SURBFIERRBUE PR AR

ABEANIRAPHNA ; BURER. RBEXNE5E)
EABUREHREA : HFENRMHTER”

Manuscript Information
Word count: 12,272 words (excluding references).
Peer-Review Record

Fast-track status: Not fast-tracked.
First-round reviews received: 3 reports.
Revision cycles completed: 3 rounds.
Final version submitted: April 18, 2026

Disclaimer / Publisher’s Note

The statements, opinions, and data contained in this
article are solely those of the authors and do not
necessarily represent the views of the Journal of
Hunan University (Natural Sciences) or its editorial
team. The journal and its editors disclaim any
responsibility for injury to persons or property resulting
from any ideas, methods, instructions, or products
referred to in the content of this article.

Page | 111



